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Udon Thani's ways of life; active citizenship; sufficiency economy philosophy;
principles of community analysis based on social engineering; basic essential skills for
collaboration; participation in the resolving social problems; volunteer spirit; affection and

pride of oneself, institute, and community; design activities or projects leading to the change

regarding sufficiency economy philosophy.
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Concepts of information and digital technology; digital skills; basic operating
system; office suite application; media literacy; creation of innovation concerning awareness

of the foundation of digital citizenship.

GE01003 2a1nAANININYIAIENS 3(2-2-5)
Scientific Intelligence
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Basic scientific and mathematic process skills; nature of science; positive attitudes

towards sciences; scientific process skills for work and daily life.



GEO1004 ﬂﬂiﬂﬂlﬂﬂLﬁaﬂﬂigﬂﬂ'ﬁf?Nﬁﬁﬂ 3(2-2-5)
Thai for Contemporary Communication
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Basic knowledge of communication; receiving and sending messages; Thai skills in
listening, speaking, reading and writing; participation in the communication process; use of Thai
communication through online media and communicative situations comprehensively and

appropriately.

GE01005 Arwndenguludinuszaniu 3(2-2-5)
Everyday Life English

AdnyinagyszloanusanguitldaTelagidivednivy nsueniianie n1sussene
SnwoirAses aoudl uazyana M3do-vieAudn maaunumslnsdnd n1suansersuaiauidn
nsgensuauLAnaslunsiea st Tausssn nsldnmsinguiiienisdeansludiausydifu
sgnasiulanas dusssuna

Native-spoken English vocabularies and sentences, giving directions; describing
things, places, and people; buying and selling products; making a phone call; feeling
expression; acknowledgement of cultural differences in cross-cultural communication; use of

English in everyday situations confidently and naturally.
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GE02101 AM¥N8IngesianauuAAIIaInas 3(2-2-5)

English for Content Creators
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English  pronunciation, conversations, vocabularies, and idioms; sentence

composition in English; creation of various forms of online media in English confidently.



GE02102 AM199ngeAUNITRaNLELILUUINY 3(2-2-5)
English with Easy Pronunciation
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English pronunciation skills in word sentence and paragraph levels; design and

administration of a variety of situational read-aloud activities confidently and naturally.

GE02103 wSuaing Seunenlnauuuiogu 3(2-2-5)
Trending Thai Language for Teenager
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Nature of the Thai language in social and cultural contexts; vocabularies and
characteristics of modern Thai from popular songs, series, and dramas; creation and

administration of activities from modern Thai appropriately.

GE02104 nwnIudwmsutinvisaiien 3(2-2-5)
Chinese for Tourists
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Vocabularies and sentences about food and beverage; shopping; personal affair
management; traveling; recognition of differences regarding Thai-Chinese cross-culture
communication; planning traveling; basic Chinese communication.
2.2) nga3vIAdVa winnssu wasHusEnaunis
GE02201 Viesiuddsia 3(2-2-5)
Digital Locality
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Learning the community way, digital cultures, smart cities, creative skills for digital
media, skills to use digital tools for safe living, aware of digital tools importance for local
participation with social responsibility, creating digital media for problem-solving, and local

development with responsibility.

GE02202 a¥eailifnfnyn 3(2-2-5)
Social Media
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Social media, websites, web applications, mobile applications, media and social
media literacy, able to use media with judgment; create trendy media and implement

educational or business web applications.

GE02203 #31ianausnus 3(2-2-5)
Digital Contents
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Concept of ways of digital life, online technologies, smartphone program
application, photo editor application skills; video editing, logo design; website design, QR-code
design, and E-book design. Aware of technology changes for a better quality of life in the

digital world; create innovative income from social media.

GE02204 aauilranTnal 3(2-2-5)
New Generation in Office
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Principle of operation, working process, roles in the office, personality
enhancement, work adaptation, positive communication with colleagues, work etiquette.

Apply office tools and work applications for creative presentation.



GE02205 Wad159an1933na 3(2-2-5)
Business Poll
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Systematic data management, conducting business polls, systematic planning,
positive attitude toward improving quality life for people in the community, analyzing and
solving problems relevant and appropriate to design business development plans for

entrepreneurs in Udon Thani province.

GE02206 #usznaunisiulual 3(2-2-5)
Young Entrepreneur
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Basic fundamentals of business analysis, intellectual property, design thinking,
principles of writing a business plan with Lean Canvas, marketing principles, ethics and business
law, positive attitude to be a future entrepreneur who creates new product, ideas from the
wisdom of the surrounding communities, leading to sustainable community entrepreneurship.

GE02207 piidaysymnsae 3(2-2-5)

Smart Wisdom
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Local wisdom, local wisdom analysis (SWOT), modern marketing management,
create digital content, creating and presenting digital media, respect for one's own community,
as well as morals in the dissemination of information via digital media utilizing digital media,

create marketing content to add value and generate revenue from community knowledge.



GE02208 Rufilgy 3(2-2-5)
Happy Money
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Planning for spending; saving and initial investment, online gambling literacy and

investment scams, analysis of interest in various ways, careful in spending and discipline in

saving, applying money management in various situations appropriately.

GE02209 @gfilgy 3(2-2-5)
Happy Life
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Thai wisdom-based strategies for health care and promotion, home element,

astrology, herbal foods, and health items first-time massage to relieve potential daily

problems, positive outlook when pursuing a career that involves employing local knowledge,

and can expand local knowledge as a prototype product.

2.3) nguAvnaiiiasiuiuazaisassdyuvy
GE02301 Anaviulan 3(2-2-5)
World Update
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World social phenomenon, charging of modern world in social, economic and
political dimensions and a positive attitude towards problems and positive social change by

practicing critical thinking on world social phenomena in order to follow up on situations and

problems to keep up with the world.



GE02302 Sviudeaulne 3(2-2-5)
Thai Social Literacy
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Multicultural, interdisciplinary, social memory myths and equity, public awareness

of critical thinking abilities, collaborating in a group, supporting the advancement of society

and adherence to human rights.

GE02303 wwsarsuiulandagiu 3(2-2-5)
Buddhism and Contemporary World
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The main principles of Buddhism, current social situation, analyzing of social
problems and the role of Buddhism in various problems. Seek a solution to apply Buddhist
core value to solve problems in a way that understands social conditions or value systems in

the current world context.

GE02304 vinwsnguangludaugaln 3(2-2-5)
Legal Skills in Modern Society
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Fundamental rules of civil and business law, digital crime laws, civil and criminal
justice, human rights, and democratic principles, conscious of exercising their own rights and
freedoms, respectful of those of others, practice making a preliminary contract, drafting a will,

giving advice to others regarding civil and criminal justice processes, and acting lawfully.



GE02305 Jmiusssunszuaiion 3(2-2-5)
Soft Power and Pop Cultures
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Concepts, theories, case studies of contemporary culture and soft power. Analyze
and create tools to develop the influence of thoughts on one's own and people in society;
have a positive attitude towards change and accept the diversity of values and cultures of
people in society, developing self and social power influences through integrating local soft

power.

2.4) NgUAIYINTTIUIUALAMANATTIN
GE02401 ®8nkuUUAIUIN 3(2-2-5)
Love Design
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Types of love, gender differences, methods to prevent sexually transmitted
diseases and adverse pregnancies relationship management and single, harassment and sexual
harassment awareness and responsibility for solving problems, find out the solutions for

mistakes during the matrimony, and well-plan to deal with singleness.

GE02402 &@13%An 3(2-2-5)
Smart Thinking
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Analytical thinking process, critical thinking and creative thinking. Recognize the
problems that arise and appreciate the solutions, apply thinking processes to solve problems

in various situations.



GE02403 n15U5UR708196519855A 3(2-2-5)
Creative Adaptation
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Behavioral change, analysis, ability assessment and motivation, encouraging new
behaviors to be permanent. Create new habits step by step to realize the value of behavior

modification and change some behavior in various situations creatively.

GE02404 RaUzn1sWmIu1yIn 3(2-2-5)
Art of Life Development
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Philosophy and religion, problem solving and development of Buddhism, self-
esteem, self-development and good deeds. Critical thinking, self-developed good behavior
can solve problems.

GE02405 gnsa3n9g 3(2-2-5)

Recipe for Happiness
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Self-understanding individual differences, forms of happiness to have a positive
attitude towards oneself and others, able to analyze situations that occur in all dimensions of

society cope with disappointment and design your own happiness.

GE02406 Aauzn1sgaineuns 3(2-2-5)
Aesthetic in the Movie
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Artistic knowledge, conceptual analysis, theory and artistic elements, realizeofe
value of the aesthetic concepts emerging from films, moving from film experience to emotion,

society and daily life.

GE02407 @1nsiANgY 3(2-2-5)
Blissful Cuisine
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Healthy food, fusion food, homeopathic food, vegetarian food, vegan food, clean
food, nutrition introduction, principles to choose raw materials, cooking, processing, realize of
food importance and nutrition, choose to eat and produce the right food for health, create of

food from local raw materials.

GE02408 sssmnaLﬁaﬁuwmmmmmsvimL‘ﬁ&n 3(2-2-5)
Natural for Recreation and Tourism
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Introduction to recreational resources, recreational resources, natural recreation
resources, conservation forms of recreational activities for health performance for individuals
and groups, recreational activities and tourism based on natural attractions. The love and
appreciation of natural wonders. On a daily basis, be able to select the appropriate format

and organize recreational activities for health and fitness for individuals and groups.

GE02409 3n33ndiden 3(2-2-5)
Green Living
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Nature and life, nature and environmental issues, global climate change,
environmentally friendly consumption. The results of this study can be applied to the

realization of environmentally friendly consumption and waste management in daily life.

GE02410 Ugnasiuszlav 3(2-2-5)
Salutary Cultivation
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Safe agriculture, importance and benefits of vegetables to health and
environment, classification of vegetables, environmental factors affecting vegetable growth,
choose the area and the planting pattern appropriately. Valuable of safe agriculture and take

advantage of the crops grown to create food security at the household level.
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AC10101 M5UYINITRY 3(2-2-5)

Financial Accounting
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Basic concepts of accounting, accounting equations and financial statements,
analysis of business transactions, income statements and statements of financial position,
adjusting entries, financial statements of trading businesses, financial statements for

manufacturing businesses, cash flow statements, cost classification and profit margins, and using

accounting information for management purposes.



BA10201 admilen1sideniegsia 3(2-2-5)
Statistics for Business Research
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Key concepts and principles of basic statistics and the importance of business
research, analysis of the data characteristics using descriptive statistics, probability and
probability distributions, population and sampling, estimation and hypothesis testing, practice
with statistical software for data processing and presentation, practical design and execution of
basic business research, practical application of responding to questions and providing business
suggestions based on statistical analysis results for business research data analysis, presenting

statistical analysis results for business research.

BC10101 walulagasaumadiniugsnaluanmavia 3(2-2-5)
Information Technology for Business in Digital Age
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Information systems in modern organizations, information technology trends for
business development in the digital age, adaptation of businesses in the digital era application
of information technology in business organizations, practical use of software package

programs for office management and appropriate business data presentation in context,

awareness of ethics, information security, and teamwork in using information technology.

EC10101 LAs¥gAansUszenddmsugsna 3(2-2-5)
Applied Economics for Business
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Microeconomic and macroeconomic theories, demand, supply, equilibrium pricing,
elasticity, production theory and production costs, price and equilibrium quantity
determination in perfect and imperfect competitive markets, national income accounting,
inflation and deflation, financial markets, demand and supply of money, monetary policy,
public finance, fiscal policy, international trade and finance, economic development, business

cycles, and the application of economic theory for business analysis and strategic plannins.

FN10201 A15L3U§5N 3(2-2-5)
Business Finance
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Prerequisite : AC10101 Financial Accounting
Basic concepts of business finance, the role and responsibilities of financial
managers, financial technology, basic financial statement analysis, financial planning and
forecasting, working capital management, accounts receivable management, inventory
management, sources and costs of capital, time value of money, capital budgeting, break-even

point and profit planning, practical training in cash budgeting, and the use of financial tools in

business decision-making, the importance of ethics in financial operations.

FN10202 nguanggsnauazn1sntdens 3(2-2-5)
Business Law and Taxation
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Legal aspects regarding the establishment of business organization; the Civil and
Commercial Code of Thailand on financial instruments, promissory notes, legal transactions
and contracts, law of obligations, sales, mortgages, lease agreements, hire purchase, loans,
property deposits, personal securities; principles and methods of tax assessment and
collection under the Revenue Code, personal income tax, corporate income tax, value-added
tax, specific business tax, stamp duties, local taxes, customs duties, excise tax, and ethics in

business operations and tax payment.

GM11101 ms3an1sasieTnal 3(2-2-5)
Modern Management
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Basic knowledge of concepts and theories of management principles, business
organization, organizational environment, planning, organizing, staffing, directing, coordinating,
and internal communication within an organization, control, practical training in designing
modern organizational structures, business planning and ethical management practices with

social responsibility; awareness of the value and importance of teamwork and a service-

oriented attitude in organizational operations.

HR11102 n133nNTITNINEINTUYWE 3(2-2-5)
Human Resource Management
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Basic concepts, theories, principles and processes in  human resource
management, human resource planning, job analysis, recruitment and selection, onboarding
and placement, promotion, orientation, training and development, performance evaluation,

compensation, benefits and welfare, incentives, health and safety, discipline and grievance



handling, employee relations, social security law, human capital management, and ethics for

modern HR professionals.

MK11101 asaatnsalelns 3(2-2-5)
Modern Marketing
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Definitions, evolution, concepts, and importance of marketing, the marketing
environment, marketing information systems, market segmentation and target market
selection, consumer behavior, the marketing mix, the application of modern technology,

marketing ethics, and social responsibility.
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MK12101 weinssuguilaa 3(3-0-6)
Consumer Behavior
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Concepts, theories, and principles of consumer behavior, consumer decision-
making process, analysis of various factors influencing consumer behavior, including personal
factors, psychological factors, social factors, cultural factors, behavioral segmentation of
consumers, and the application of consumer behavior knowledge in marketing strategies and

marketing communications.
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Integrated Marketing Communication
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Concepts and theories of integrated marketing communication in the digital era,
with an emphasis on practical training and collaboration, covering market situation analysis,
planning for marketing communication strategy, creative selection of appropriate tools and
channels for target audiences, evaluation of communication outcomes, with consideration of

ethics and responsibility.

MK12103 n1sadneassindadusiiionudsdu 2(1-2-3)
Creating Products for Sustainability
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Principles and concepts of product innovation in the context of sustainability with
an emphasis on analyzing marketing situations in the digital era, practical training and
collaboration in sustainable product development, brand identity development, product
positioning, eco-friendly label and packaging design, quality control, market testing processes,
and product evaluation, with adherence to intellectual property principles and consumer

rights.

MK12104 n15AAIAKUUDDNTLIULUA 2(1-2-3)
Omni-Channel Marketing

LUIAA N9EYNITARIARUUDDNTLIULUEA N15YINUNGTIUURN1TATRUARNNIS
AATILANGANTTUGNAT NITINUHULALBNUUUNAYNTNNITAAALUUDBNTRIULUA A5taeNnTY
waluladuazunasmeuivanzan msaieszaunmsalgnauuulisessie msUssunanisdnnig
nsnanLuUsenilsuLualangsliuszdnsam

Concepts and theories of omni-channel marketing, hands-on group activities,
covering customer behavior analysis, planning and designing omni-channel marketing
strategies, selecting appropriate technologies and platforms, creating seamless customer

experiences, and evaluating the effectiveness of omni-channel marketing management



MK12105 A1e199ngeaInsutnn1Isnan 3(3-0-6)
English for Marketers
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Principles and skills of using business English, marketing-related English vocabulary,
using English to communicate with target groups, making appointments, placing orders,

presenting sales offers, and negotiating confidently in business contexts, as well as using

English for content creation through digital technologies.
MK12106 msWaiuIyadnamkasawanealinnsnan 3(2-2-5)
Personality and Image Development for Marketers
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Principles, concepts, and theories of personality and image development for

marketers in the digital era, covering physical appearance, communication skills, social
etiquette, leadership, behavioral adjustment, emotions, and attitudes integration of

theoretical knowledge with practical training to enhance the professional image of marketers

MK12202 n1sad1eassfaanaa 3(2-2-5)

Digital Media Creation
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Principles and theories of design, techniques for creating digital media, and the
application of technology in marketing, creative digital media development, the advancement

of practical skills and ethical considerations in the use of digital media.



MK12203 nN1520N15UINNTIUNIUNE 3(2-2-5)

Sales Innovation Management
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Concepts, principles, and sales innovations, data analysis, and market trends to
support decision-making in sales process design, sales team management, communication,

customer relationship building, managing both offline and online sales channels, practical

sales training conducted with responsibility, ethics, and sales professionalism.

MK12204 n1Sa319LUSUA 2(1-2-3)
Branding
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Concepts and principles related to branding, brand value, and analysis of market
situations that influence brand development, creative and ethical practices throughout the

branding process, brand identity design, brand communication through digital channels,

measuring and evaluating brand success, and developing the brand for sustainable growth.

MK12206 MMsATvuAsIALdNagns 3(3-0-6)
Strategic Pricing
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Principles, concepts, and theories of strategic pricing, analysis of environmental
factors influencing pricing decisions, cost analysis, and evaluation of emotional value
perceived by customers, practical training in using data and technological tools to support

pricing decisions.



MK12301 A1599UNUNITARIALTNAENS 3(2-2-5)
Strategic Marketing Planning
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Principles and concepts of strategic marketing planning, planning process, market
situation analysis, target market selection, development of marketing mix strategies, strategy
evaluation and control, practical training in writing and creatively presenting marketing plans

with ethical considerations.

MK12303 A15398A157A19 3(2-2-5)
Marketing Research
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Prerequisite: BA10201 Statistics for Business Research

Concepts and principles of social science research methodology applied to
marketing. research process, practical research implementation focused on solving marketing
problems in the digital era through research design and proposal writing, literature reviews,
defining research problems, research objectives, data collection, data analysis and

interpretation, writing research report in accordance with research ethics, and presenting

research findings as formal reports and research articles.

MK12305 n1snaindannsatinduwaznisnidivdsanses 3(2-2-5

Electronic Marketing and Intelligent Commerce
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Concepts and models of electronic marketing and smart commerce, analysis of
the digital marketing environment, online consumer behavior, electronic marketing strategies
and smart technologies, e-market transaction processes, application of computer programs,

artificial intelligence, and automation systems in marketing, ethics and e-commerce laws.

MK12307 msdaszvidagauaznisanaulaninisnain 3(2-2-5)
Data Analytics and Marketing Decision-Making
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Concepts and techniques of data analysis for marketing decision-making, cost-
benefit analysis, linear programming, transportation models, forecasting, decision-making
under risk and uncertainty, the integration of quantitative techniques with digital technology

for marketing decision-making and problem-solving.

MK12308 A19184NgEtNan1sUILEUaLazN15aa15119n15Aan 3(2-2-5)
English for Presentation and Marketing Communication
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Principles and skills in using English for listening, speaking, reading, and writing,
applying English in marketing communication, business negotiation and presentation, designing

appropriate English content for digital media with ethics and responsibility.

MK12309 gm%’agaLLazmﬁLﬂiﬂzﬁmemmmﬂ 3(2-2-5)
Database and Marketing Analysis
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Concepts and theories of marketing databases, components and structures of
database systems, practical training in using software applications and digital tools for data

analysis and processing, applying database for marketing strategy planning with integrity and

ethical consideration in data presentation.
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Marketing for Sustainable Community Development
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Concepts and theories of marketing for community and Sustainable Development
Goals-SDGs, the study of community contexts, the development of products from local
wisdom and value creation, the elevation of community products through digital marketing,

with ethics and responsibility toward society and environment.

MK12401 n13AanaLiNa3neassn 3(2-2-5)
Creative Marketing
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Concepts and theories of creative marketing, creativity and innovation for
competitive advantage, consumer behavior analysis, the creative thinking process, divergent
and convergent thinking, brainstorming and problem-solving techniques, the integration of
concepts and theoretical knowledge through communication design with digital technology

to develop marketing campaigns with responsibility and ethical considerations in marketing.

MK12402 m3a3eassagsnalmidmivinnisnain 3(2-2-5)
New Venture Creation for Marketers
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Concepts and processes of new business creation for marketers, business

opportunity analysis and business concept development, practical entrepreneurial training



through business plan development, ethical and professional management of start-up

business, and the application of technology in innovative business creation.
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Preparation for Marketing Internships
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Preparatory process for professional internship in marketing, including the
development of essential workplace skills, personality development, résumé and cover letter
writing, job interview techniques, writing concise marketing plans, professional conduct in the

workplace, and problem-solving in real-world situations.
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Marketing Internships
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Prerequisite: MK13401 Preparation for Marketing Internships
Marketing internships in governmental and private sector organizations under the
supervisions of an academic advisor, applying theoretical and practical knowledge gained from

academic studies to real-world situations.

MK17402 n1siasgusavnafnen 1(45)
Preparation for Cooperative Education
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Preparatory processes for cooperative education internships, rules and regulations
of cooperative education, the development of essential organizational competency, including
personality development, resume writing, cover letter writing, job interview techniques,
learning through simulated workplace scenarios, and the analysis and problem-solving of

potential real-world situations.

MK17404 &@%nafne1N19n1snana 6(720)
Cooperative Education in Marketing
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Prerequisite: MK13402 Preparation for Cooperative Education

Marketing internships focusing on practical work in business organizations,
collaboration between educational institutions and business organizations, selection of
students for practical training at business organizations to gain real-world experience with
training period of no less than 1 regular academic semester, performance evaluation and

cooperative education report presentation.
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MK13301 NYUUN8LATIIETITUNNNITAANA 3(3-0-6)
Law and Ethics in Marketing
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Concepts, roles, and significance of law and ethics in marketing operations covering
a comprehensive understanding of trademark law, product standards law, price control law,

advertising and sales promotion law, copyright and intellectual property law, and consumer

protection law, personal data protection act, practical training by integrating the acquired
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knowledge to analyze case studies and address legal and ethical issues in marketing, as well
as fostering awareness of environmental, community, and social responsibility in marketing

business operations.

MK13303 n153nn1sn1snanaLitagsiansinems 3(3-0-6)
Marketing Management for Agribusiness
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Concepts and principles of marketing applied in the context of agribusiness,
covering the structure of agricultural product markets, market situation analysis, consumer
behavior, target market determination, management of diverse agricultural products, pricing
processes and strategies, distribution channel management, marketing promotion, practical
training in case study analysis, and marketing planning for agricultural products with an

emphasis on good governance.
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Experiential and Event Marketing
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Principles and concepts of experiential marketing and event management, market
situation analysis to design customer experiences aligned with target groups, forms and tools
of digital marketing communication, planning and managing events for products and
organizations, evaluation and application of digital technology to effectively create target

group experiences, integrating knowledge with practical training to develop communication

skills and responsibility in managing events effectively under pressure.



MK13305 n1saannseaulan 3(3-0-6)
Global Marketing
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Concepts and theories of global marketing, analysis of factors influencing global
marketing in the digital age, integration of marketing knowledge in planning, development of
cross-cultural marketing strategies, control and evaluation of global marketing performance,

as well as practical training through case studies and projects emphasizing analytical thinking,

collaboration, and adaptability in the context of changing global market conditions.

MK13406 N19AANALUULNULALALY 2(1-2-3)
Gamification Marketing
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Principles and concepts of gamification marketing, the application of game
elements in the marketing contexts, behavior analysis, creating brand-consumer experiences,
practical training in developing point-accumulation systems and challenge mechanisms, with

an emphasis on moral and ethical considerations.

MK13409 nsdasnsasdng 3(2-2-5)
Corporate Communication
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Concepts and theories of corporate communication and public relations, situation
analysis, image building and managing organizational relationships with target groups, practical
training in planning and managing communication in both normal and crisis situations, the
application of traditional and digital communication tools and channels, and evaluation within

the framework of media professional ethics.
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Specialized Marketing Topics
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Analysis of current and interesting marketing issues, integrating marketing
knowledge and technology to address problems, formulating marketing strategies using
creativity to achieve competitive advantage, as well as emphasizing discussion, creative

presentation, and collaborative teamwork.

MK13412 A15AAINTINAEGININ 2(1-2-3)
Health Business Marketing
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Fundamental concepts and principles of marketing related to the health business;
analysis of the health market within the current context; study of consumer behavior across
different age groups and its impact on decision-making regarding the utilization of health
services, nutrition, dietary supplements, and health applications; communication and
application of digital technologies for health business operations; integration of health

research data into the design of marketing strategies, with strict adherence to ethical principles,

professional integrity, and the protection of consumers’ personal health information.
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Content Marketing
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Concepts and significance of content marketing focusing on practical training and
consumer behavior analysis, planning and designing valuable, brand-relevant content, and
managing creative content on digital platforms and social media, measuring and analyzing

content effectiveness with ethics and responsibility.

MK14303 a1w13udmsuiinnisnana 3(2-2-5)
Chinese for Marketers

Ayt 28 uazUszloanwiduiiiAeidostunisnaiauasgsia Malasdesed s
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Chinese vocabulary, phrases, and sentences related to marketing and business,
negotiation, product and service presentation, explanation of product details, and establishing
business relationships focusing on practical communication skills appropriate for target groups

under real-life situations, as well as the use of technology to support marketing

communication with ethical awareness and respects for consumer rights.

MK14401 anwdiiudmdutnnisnana 3(2-2-5)
Japanese for Marketers

M 18 wazdsgleanwidUuiiiedesiunisrainuazgsia Malasadeses M3
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Anvinwensdoansivnzanfunguitmsnemeldaaiunisaiess sufnslinaluladiioatuayy
msdeansmemsnaineteiasesssuLaziesNavsuesuilan

Japanese vocabulary, phrases, and sentences related to marketing and business,
negotiation, product and service presentation, explanation of product details, and establishing
business relationships focusing on practical communication skills appropriate for target groups

under real-life situations, as well as the use of technology to support marketing

communication with ethical awareness and respects for consumer rights.
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Purchasing Management
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Principles and concepts of purchasing management in organizations, the
procurement and purchasing processes, supplier selection and evaluation, negotiation, supply
chain management, cost control, quality management of raw materials and products, as well
as legal and ethical considerations in procurement, the application of purchasing strategies to

enhance efficiency, and practical training in purchasing planning aligned with business

objectives.

MK15401 Ansmatagsnaundy 2(1-2-3)
Fashion Marketing
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Principles and concepts of fashion businesses marketing in the digital era, the
analysis of the marketing environments and consumer behavior in the fashion business, brand
creation and development, the design of marketing strategies, the application of marketing

tools and communication through digital technology, performance evaluation, entrepreneurial

skills development for fashion business with an emphasis on creativity and ethics.

MK16404 n1sdnanisladafnduazgnnangivu 3(3-0-6)
Logistics and Supply Chain Management
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Concepts and theories related to logistics and supply chain management, facility

location planning, sourcing and procurement, resource planning, control of material flow,



product control, inventory management, goods movement, distribution systems,
transportation systems, roles of information and relevant laws, and practical training through

case study analysis and presentation of results.

MK17301 IﬂmﬂiuﬁﬁﬁmgﬂLﬁamﬁmmimwmm 3(2-2-5)
Software Package for Marketing Management
Tassaanagisnslilusunsudnfasuiitenldluiiagiu ssuugudeya nszawinis
Sidnnsednd Wsunsudsvananam Anufdansldlusunsudisasuiunsvansluiiagdu Ifeens
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Structure and usages of commonly used software packages, database systems,
electronic spreadsheets, word processing programs with practical training in the correct and

appropriate use of widely adopted software applications for marketing-related tasks.
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